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1. Introduction to Advertising

Thank you for your interest in the advertising capabilities of your Sound Leisure Digital Jukebox.

All Sound Leisure’s digital products have the capability to display advertising and promotional
content. The type of technology inside your jukebox will determine which types of advertising are
available to you.

IMPORTANT NOTE:

Your jukebox PC is a sophisticated piece of equipment carefully configured to provide reliable and
effective performance. Although it may look similar to any home computer, it has many crucial
differences. To protect the integrity of the jukebox PC Sound Leisure limit access to it by adding
‘security headers’ to all files. Without these files cannot be added to the jukebox. Many of the
advertising options described below require files to be sent to Sound Leisure to be checked and
‘tagged’ with security headers. Although this increases the time required to get content on screen
it ensures the PC is not inadvertently affected by corrupt or incorrectly prepared files which can
cause the jukebox PC to become unstable. The ‘Security Tagging” process also allows each advert
to be ‘profiled” with a start date, end date and auto delete date which ensure adverts can be pre-
loaded in advance and automatically removed at the correct end date.

Sound Leisure Creative can produce content for Digital Jukebox adverts types. As product
manufacturer we have unparallel experience in creating media for this format. Please see Section
4 for more details. Alternatively files can be created by third parties then encoded by Sound
Leisure at a minimal cost.

1.1Introduction to Advert Types

The type of technology inside your jukebox PC will determine which adverts can be displayed. The
table below details Sound Leisure’s current list of digital jukebox technologies and the types of
adverts which can be displayed on each:

1.2 Advert Matrix
The following matrix shows the advert types available for each technology:

ADVERT TYPE |

Static Bitmap Flash | Mpeg Video | Events | Mpeg Overlay | Scrolling
Advert Advert Advert Guide Advert Text

Audio
Surfer

Milestones
In Music

Video
Surfer

A/ Combi

VVS
Technolgy

Milestones
AV

Available = |




1.3 Description of advert types

Static Bitmap Adverts (No Audio)

Requires SL Security Tagging.

This is the simplest and cheapest form of advertising available. This usually consists of a
background image with additional text such as the advertisers address, telephone number and
web address, or the details of a current promotion. Adverts of this type are displayed on the
jukebox touch screen. Adverts will only be displayed if there are no credits currently on the
jukebox and if the screen has not been touched for 30 seconds. Images taken by a reasonable
quality digital camera are acceptable for this form of advertising and up to 50 bitmap adverts can
be installed.

Flash Attract Mode Adverts (No Audio)

Requires SL Security Tagging.

Again this type of advert is displayed on the jukebox touch screen when the jukebox is not been
used by customers. Animated adverts can feature any range of animated images, graphics and
text to help “attract’ the attention of customers.

This form of advertising is considered to be more effective then still adverts because the
movement of the animation makes them more noticeable and more information can be relayed to
the customer as text can be scrolled on and off.

If you envisage the need for ongoing advertisements, Sound Leisure Creative recommends
investing in a high quality introduction animation featuring the company or site logo to grab your
customer’s attention. This can be followed by simple text to display the current promotions or
information. The simple text can be quickly changed from month to month but the overall
impression of a high quality advert is maintained and customers also learn to recognise the
animated introductions as a pre-cursor to information on forthcoming events or promotions which
increases the adverts effectiveness.

Up to 25 Flash Attract Mode Adverts can be installed.

IMPORTANT NOTE

Care must be taken when using large background images in Flash adverts which can cause the
jukebox performance to be reduced. Please call Sound Leisure Creative for advice if you are
creating your own Flash adverts which include background images.

Video Mpeg Adverts (Full Audio)

Requires SL Security Tagging.

The huge advantage of Mpeg Video Adverts is that they are displayed on any display devices
connected to the jukebox (tv’s, projectors etc) and can contain audio such as speech or music,
making them highly noticeable. Video Mpeg Adverts are shown between jukebox music tracks and
settings allow the site to control the playback frequency of the advert.

Full motion Mpeg videos can be in the form of existing television commercials or specifically
created ‘on site” adverts promoting your events.

Displaying TV commercials from large retail suppliers such as Guinness, Adidas, Sony Play Station 2
etc reinforces the brands general identity within the site very effectively because it directly
associates the customer to imagery they have usually seen at home watching the television. In
many situations suppliers are happy to provide content of this type.

Precisely directed ‘on site’ marketing material can advertise weekly events such as quizzes, food
and drink promotions, sporting events or live acts. This can be created by Sound Leisure Creative
specifically to the client’s specification. As with Flash adverts these may take the form of an
animated introduction featuring the sites/company logo followed by simple text detailing
promotions which can be quickly edited for additional promotions.

Up to 25 video adverts can be installed.



Overlay Adverts (No Audio)

Requires SL Security Tagging.

Overlay adverts have many of the benefits of Video Mpg Adverts as they are also displayed across
all display devices connected to the jukebox. Overlay adverts however are not displayed between
jukebox tracks, but over the top of them. A Background Music track starts playing and the audio
from this is heard in the venue, however instead of the video been displayed on screens the
customer sees the overlay advert. At the end of the advert the screens seamlessly swap back to
display the remainder of the selected track maintaining the music ambience.

This means Overlay Adverts are only suitable for adverts which contain no Audio content making
them ideal for displaying Logo’s, menu’s and information ads such as up and coming events etc.
The advantage of overlay adverts is that they do not interrupt the music playback in any way and
are cost effective as they do not require a licensed audio track dubbing onto them.

Scrolling Text Messages - Scrolling text messages can be added by the site personnel using the
‘Managers Menu’. This allows text messages to scroll across the bottom of any display devices
connected to the jukebox at specific periods promoting events, promotions and information.
Setting time profiles on scrolling text messages assists in promoting the right events to the right
customers.

Events Page - Events details can be added by the site personal using the ‘Managers Menu'. This
enables the site to add details of any up and coming events on the jukebox, where it can be
accessed at by customers using the Jukebox ‘Events Page’ (if enabled) and is also automatically
displayed as a scrolling text message (VVS) or a Video Advert (AV Combi) on all display devices
connected to the jukebox. Repeat events such as Quiz's and happy hour promotions can be set to
automatically promote until an end date is reached, (i.e. every Friday or first Sunday of every
month until 30" September 2006) or one off events such as sports events, gigs and promotion
nights can be entered.

The ‘Events Page’ is easily accessed by customers browsing the jukebox and does not require
credits to view. It displays the name of the site, the current date and the following fortnight’s
activities.

Settings allow the user to control how far ahead of the current date events are promoted on
display screens attached to the jukebox. You could therefore program a whole months worth of
activities in one sitting but only promote events on attached screen up to two weeks in advance.



1.4 Display Matrix

The following table shows the capabilities of each advert type, how it is viewed and displayed.

ADVERT TYPE

Static Bitmap Flash Mpeg Video Events Mpeg Overlay Scrolling
Advert Advert Advert Guide Advert Text

Caninclude
Audio content

Displays on
jukebox touch
screen
Displays on
connected
display devices
(TV's,
projectors etc.)
Displayed in
between
jukebox tracks
Displayed over
start of jukebox
tracks
Auto Start, End
and Delete
Requires SL
'Security Tag'




2. Creating Adverts for Sound Leisure Jukeboxes

2.1 General Guidelines - Best practices
In order for your adverts to display correctly there are a few rules to bear in mind. Following these
rules will ensure the adverts look good, display correctly and run smoothly.

e Sizing: Always make sure your advert is the size specified in the guidelines given. If a
resolution is required (as in static adverts) please ensure this is also se correctlyt.
Adverts may be automatically scaled up or down by the jukebox software depending
on the size and resolution of the display screen. If the image is too small or the
resolution is not high enough the image will distort. If the image is too large the
jukebox will struggle to scale it and this can affect the performance of track playback.

Please call Sound Leisure Creative for further guidance if you intend to use rasterized
images for jukebox adverts.

e Flash adverts and optimisation: In order to make flash adverts run smoothly please
refrain from using large Jpg and Bmp files. Tweens or fades between images use a lot
of processor power as do transparencies. Try to ensure there is never too many
tweens or fades happening at one time. Try to optimise your flash file as much as
possible in order to keep the file size down. Always break apart fonts as the jukebox
PC’s only have a very limited number of fonts installed.

Please call Sound Leisure Creative if you require further information about creating
Flash adverts for Digital jukeboxes.

2.2 Creating Static Image Adverts (Bitmap Attract Mode Adverts)

Static adverts can be created using any good graphics programme such as: Photoshop, Illustrator,
Paint Shop Pro etc.

Image size = (w) 720 x (h) 576
Resolution = 250 Dpi

The image must then be saved as a bitmap (.bmp) file and sent to Sound Leisure to be encoded
for use on the jukebox. Please see section 3 for how to get the files to us.



2.3 Creating Flash Attract Mode Adverts

Adverts must be generated in Macromedia Flash and exported as a Swf. Flash 6 Movie.
(NOT FLASH 5 FORMAT). Please ensure the following export options are DISABLED (not
ticked) during export:
0 Generate Size Report
Protect from import
Omit Trace actions
Debugging permitted
Compress Movie.

[elNelNele]

Sound should NOT be included on the advert. Set both the ‘Audio Stream’ and ‘Audio
Event’ settings to ‘Disable’ during exporting.

The canvas size for the movies should be set to 352x288 pixels @ 25 fps.

Setting the background colour in the Flash movie properties does not guarantee the
advert background colour will display correctly. To ensure the correct background colour is
displayed create a background rectangle on the bottom layer of the animation set to the
required colour. This rectangle should be larger than the canvas size at 402x388 pixels
and should be aligned centrally to the canvas.

The jukeboxes have a very limited number of fonts installed on them. To ensure text is
displayed correctly please ENSURE ALL TEXT IS CONVERTED TO SHAPES before exporting.

All movies must include an invisible button on a separate layer, the same size as the
canvas (352x288) with the following instance mouse action assigned to it.

Mouse event. (ON PRESS)
FS command (in lower case) quit

On the final frame of the Flash animation an Action should be assigned with the following
parameters:-

FS command (in lower case) stop
Stop

Once complete, the flash .fla file and all required components (e.g non-embedded images) should
be sent to Sound Leisure for file output and encoding. Please see section 3 for how to get the files

to us.

NOTE - In order to make the Flash files run smoothly please refrain from using large imported Jpg
and Bmp files. It may be necessary to reduce the quality or number of such imported images if
specific animations are heavily processor dependant.



2.4 Creating Video Mpeg Adverts (Full video - Full Audio)
MPG VIDEO ADVERT FORMAT:-

Adverts must be outputted in Mpeg1 Format

Video 2Mbps / Audio 48000 Hz, Stereo 128 kbps.

Frame size (w) 352 x (h) 288 pixels @25 frames per second CBR approx 3000 kbps.
Format: Pixel 12:11 (PAL 4:3) CCIR601 625 lines PAL.

Aspect Ratio Code 8 (As defined in MPEG-1 standard specification 1-14).

The MPEG needs to comply with the 1SO standard for mpeg and must end on the correct
sequence.

The last 4 bytes must read (00 00 01 B9)
This command tells the computer the file has ended.

It is also essential that Audio levels are resampled to 0db to ensure the sound level of the adverts
matches that of the music tracks on the jukebox.

Failure to do this will result in varying audio levels from track to track.

The Mpeg must then be sent to Sound Leisure for Encoding. See section 3 for contact details.

2.5 Creating Video Mpeg Overlay Adverts (Full video - No Audio)

The encoding of an overlay advert is the same as above however it is essential that a SILENT
AUDIO TRACK is included on the mpeg to give the impression that there is no audio. Without this
the file will not playback on a Digital Jukebox.

MPG VIDEO ADVERT FORMAT:-

Adverts must be outputted in Mpeg1 Format

Video 2Mbps / SILENT AUDIO TRACK_Audio 48000 Hz, Stereo 128 kbps.

Frame size (w) 352 x (h) 288 pixels @25 frames per second CBR approx 3000 kbps.
Format: Pixel 12:11 (PAL 4:3) CCIR601 625 lines PAL.

Aspect Ratio Code 8 (As defined in MPEG-1 standard specification 1-14).

The MPEG needs to comply with the 1SO standard for mpeg and must end on the correct
sequence.

The last 4 bytes must read (00 00 01 B9)
This command tells the computer the file has ended.

It is also essential that Audio levels are resampled to 0db to ensure the sound level of the adverts
matches that of the music tracks on the jukebox.

Failure to do this will result in varying audio levels from track to track.

The Mpeg must then be sent to Sound Leisure for Encoding. See section 3 for contact details.



2.6 Scrolling Text Advertising
Scrolling text advertising can quickly be programmed via the engineers/collectors menu on your
jukebox. This can be done on site without needing to send files to Sound Leisure.

2.7 Events Page Advertising
Events advertising can quickly be programmed via the engineers/collectors menu on your jukebox.
This can be done on site without needing to send files to Sound Leisure.

3. Once an advert has been created
3.1 I have created my Advert...What now?

Once an advert has been created please send it to Sound Leisure (where applicable) in order for it
to be checked and ‘security tagged’ prior to use on a jukebox. Along with the files please include
your name, address and contact details. Also include for each advert:
e start dates
e end dates
e auto delete dates (if required)
e Also indicate the frequency which the adverts should play, which should be based
around the number of jukebox tracks after which to display the advert.
(i.e. Every 3 songs, approximately 3.5 minutes per track, advert frequency = 10.5
minutes.)

If an advert is able to be sent to us for processing via email (such as an image file or a .fla file)
please mail it to the following address: creative@soundleisure.com

We accept emails up to 5MB in size. If files are larger please send them on CD Rom or DVD to the
address below.

Soundleisure Creative
Soundleisure
Sandleas Way

Leeds

LS15 8AR

In return you will receive a ‘Jukebox Advert’ (D Update disc which can be used on any Sound
Leisure jukebox. Instructions on how to complete the simple install procedure will be included.

4. Soundleisure Creative Services

4.1 What Services Do soundleisure Creative Offer?

Sound Leisure Creative Department offers a full range of advertising services for Sound Leisure
digital jukebox. As product manufacturer we have unparallel experience in creating media for this
format.

Please see the attached sheet for our competitive pricing details. Alternatively files can be created
by third parties then encoded by Sound Leisure at a minimal cost. Please ask your creative
company to contact Sound Leisure BEFORE creating content. We often receive files in the wrong
format which then have to be reworked at cost to the customer. This can be avoided by a brief
phone conversation.

Sound Leisure Jukeboxes will accept only files encoded by Sound Leisure.


mailto:creative@soundleisure.com

4.2 Price guide (As of April 2006.)

Create Attract Mode Advert and ‘Security Tag'.
(Displayed on jukebox selection screen only)
£55.00

Create Mpg Video Advert and ‘Security Tag’

(Displayed on video display screen and external display devices)
£110.00

Create Mpg Overlay Advert and ‘Security Tag’

(Displayed on video display screen and external monitors)
£110.00

Conversions of existing Avi file to Mpg format with ‘Security Tag’
(Displayed on video display screen and external monitors)
£25.00

‘Security Tag’ Existing Flash SWF ad
(Displayed on jukebox selection screen only)
£10.00

‘Security Tag’ existing Mpg Ad
(Displayed on video display screen and external monitors)
£10.00

Create Mpg Video or Overlay advert from Still with ‘Security Tag’

(Jpg, Bmp, etc)
£25

All other work charged at hourly rate £65
All prices plus VAT and delivery.

4.3 Contact Details

Sound Leisure
Sandleas Way
Leeds

LS15 8AR
United Kingdom

T: 0845 230 1775
F: 0845 230 1776
E: Creative@Soundleisure.com

www.soundleisure.com
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	Displaying TV commercials from large retail suppliers such as Guinness, Adidas, Sony Play Station 2 etc reinforces the brands general identity within the site very effectively because it directly associates the customer to imagery they have usually seen at home watching the television. In many situations suppliers are happy to provide content of this type. 
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